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EVENT DESCRIPTION SHEET 

(To be filled in and uploaded as deliverable in the Portal Grant Management System, at the due date foreseen in the system. 

 Please provide one sheet per event (one event = one workpackage = one lump sum).) 

PROJECT 

Project Name and Acronym:  
Network of European Towns for Interculturalism, 
Diversity, Equality and Anti-Discrimination (NET-
IDEA) 

Participant: 
ISTITUTO COOPERAZIONE ECONOMICA 
INTERNAZIONALE – ICEI 

PIC Number: 932287177 

 

EVENT DESCRIPTION 

Event Number: D14.1 (WP 14) 

Event Name: 
EDS 14 

International Communication Campaign 

Type: Event  

In Situ/Online: Online 

Location: EUROPEAN LEVEL 

Date(s): MAY 2023 - APR 2024 

Website(s) (if any): 

Deliverable Publication 

https://icei.it/progetti/net-idea/?lang=en&portfolioCats=112  

Landing Page BE Everything BElong Campaign 

https://icei.it/be-everything-belong 

Participants (CRISTIAN) 

Female: 397 

Male: 306 

Non-Binary: 3 

From Country 1 [Italy]: 67 

From Country 2 [Spain]: 211 

From Country 3 [Portugal]: 330 

From Country 4 [Sweden]: 35 

https://icei.it/progetti/net-idea/?lang=en&portfolioCats=112
https://icei.it/be-everything-belong


EU Grants: Event Description Sheet (CERV): V1.0 – 01.04.2022 

2 

 

From Country 5 [Germany]: 8 

From Country 6 [Poland]: 55 

Total Number of Participants: 706 From Total Number of Countries: 6 

Description 

Provide a short description of the event and its activities. 

OVERVIEW  

Belonging is a very complex tapestry woven from the threads of personal identities, experiences and 
aspirations. For each individual, it is a unique journey, as diverse as the colours in a kaleidoscope.  

With the aim of involving from the very beginning and in every single step of the process youngsters in 
their different identities, we organized a specific workshop in the Transnational Meeting of Erlangen (WP 
6) moderated by a youth media association from Berlin during which partners and cities representatives 
were given space elaborating and working on the meaning of belonging, identity and inclusion focusing 
on the positive narratives and youth protagonism.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The original concept and slogan that came out from the workshop was: “I AM 100% ME". It encapsulated 
this notion, reminding that belonging encompasses more than just nationality or background—it is about 
embracing every facet of who we are. 

From these inputs and findings, ICEI and the communication agency engaged for the development of 
the campaign elaborated the final concept: from “I AM 100% ME" to “BE Everything BElong”. 

This concept of belonging extends beyond oneself. It is about fostering a world where everyone feels 
valued and accepted. Even youngest members of society crave this sense of belonging, navigating the 
terrain of identity among different backgrounds. Yet, “BE Everything” doesn't exist in isolation. It is an 
intersectional approach, acknowledging the rich tapestry of identities we embody. It is about celebrating 
our differences and finding strength in our diversity. 

So, the CITY becomes a space to be seen and to belong. A welcoming city is a place where people has 
space for self-representation. A place where people can show themselves, as they really are without 
any judgement, where all the differences can be a collective wealth.  

The concept wants to underline that cities are a space for visibility, where we can be/show ourself and 
be proud to belong to. The cities are a space for intersections, where identity is a melting pot of different, 
fluid, changing elements. 
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BE Everything BElong International Campaign Structure 

BE Everything BElong Campaign consisted in a four steps structure and was developed leveraging a 
mix of offline and online activities with youngsters participating to the project as protagonists: 

1. Self-Awareness with Photovoice & Other Artistic Methodologies 
Awareness-raising workshops/activities involving young participants were organized in the cities 
of the project, using PHOTO VOICE MOTHODOLOGY as a base, where youngsters reflected 
on their identity and the sense of belonging, expressing their perspective on views about and 
feelings around topics such as inclusion, interculturalism, belonging, equality, self-realization 
and self-expression.  

2. From Photo Voice to Portraits  
Complementary to the Photovoice, a session of PHOTO SHOOTING was organized in each 
city with professional photographers, where portraits of young participants were taken. Each 
participant choses a selection of some self-portraits that were meaningful for them. During this 
process, participants were co-researchers because they took the photographs and interpreted 
their meaning for the researchers. 

3. Awareness-Raising in Local Communities 
BE Everything - BElong LOCAL EXHIBITIONS were organized with youngsters participating to 
the installation and opening of each local initiative in the cities involved. Exhibitions took place 
in public spaces where the wider public could participate and be engaged. Each exhibition was 
promoted though online social media channels to amplificated impact and spread intercultural 
values. 

4. European Youngsters for Change: Final Exhibition & Work of Public Art 
132 Portraits of Young Participants from 16 Cities in Europe were finally exposed during the 
final conference of NET-IDEA that took place in Botkyrka (Sweden) on 16 & 17 APR 2024. This 
moment represented the climax of the campaign, with a public installation and steady exhibition 
in the Botkyrka’s Hallunda Folkets Hus. 
Moreover, to amplify visibility and impact, project public exhibition joined the Inside Out Project, 
from the French Artist JR. Inside Out is a platform that helps communities around the world to 
stand up for what they believe in and spark global change locally. Actions hosted by the platform 
are displayed in large scale black and white portraits of members from their community in public 
spaces. The Campaign BE Everything BElong was the perfect match. 

Campaign Visuals 

The campaign visuals were based on the activities of Photovoice & Photo Shooting that took place in 
the cities involved. 

Protagonists of visuals were the portraits of youngsters participating to the project and the backgrounds 
were made up by the sentences represented the identities of the different groups of youngsters in the 
different languages of the project (Italian, Spanish, Portuguese, Sweden, German & English). 
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The same portraits with a different black and white background were printed and installed to realize the 
final exhibition in Botkyrka and published in Inside Out Platform by JR. 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

BE Everything BElong Visual Guidelines & Communication Kit 

The objective of the communication campaign was to reach as many people as possible in each of the 
cities involved, facilitating and supporting the development of local initiatives in line with the concept and 
visual of the Campaign BE Everything BElong. 

In addition to the development of a specific logo and a claim of the campaign, a visual identity toolkit in 
the different project languages was developed to support partners and cities communication activities, 
containing formats of customizable communication tools to be used on social media/digital media and 
in offline initiatives (for example, templates for invitations to awareness initiatives, visual cards for social 
media, posters, power point templates, roll ups, etc.). 

The visual kit was created thanks to a solid co-design process and based on the communication needs 
communicated by the cities. The communication toolkit was presented and several training sessions 
were held with the cities for its correct and intense use. 

In several cases, ICEI and the communication agency directly supported the cities in the development 
and creation of the communication materials and activities. 

Manifesto Youth for Diversity & Critical Thinking / LUBLIN YOUTH SUMMIT (WP 13) 

A big inspiration for the creation of the narrative/messages/contents of the project campaign was the 
Lublin Youth Summit. This event became the perfect space to start working on the European Side of 
the Campaign and the Manifesto Youth for Diversity & Critical Thinking was one of the main messages 
included in the dissemination. A specific visual was designed for the Manifesto and posters were made 
to disseminates the main messages during local events and exhibitions.  
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T14.1 Collection of Young People’s Multimedia Contents (ONLINE) 

The engagement of youngsters was reached within the awareness-raising activities promoted by NET-
IDEA at local level in the 16 CITIES INVOLVED. The workshops developed in each city with young 
people not only were important moments of reflection, debate and training, but were also creative spaces 
to develop new narratives and communication tools on Identity & Belonging from Intercultural Lens.  

706 Youngsters were directly involved in the creation of materials for the NET-IDEA Awareness-Raising 
& Communication Campaign: 

ERLANGEN:  

7 Youngsters / Portraits Exhibition on Identity & Belonging 

LUBLIN: 

21 Youngsters / Portraits Exhibition on Identity & Belonging 

BOTKYRKA 

24 Youngsters / New Narrative & Intercultural Interaction at Policy Development Level 

LINKOPING 

9 Youngsters / New Narrative & Intercultural Interaction at Policy Development Level 

BARCELONA 

9 Youngsters / Board Game Invisible Borders 

BILBAO 

30 Youngsters / Comics with New Narratives on Identity & Belonging 

CASTELLO 

47 Youngsters / Portraits Exhibition & Comics with New Narratives on Identity & Belonging 

DONOSTIA 

74 Youngsters / Comics with New Narratives on Identity & Belonging 

TENERIFE 
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42 Youngsters / Comics with New Narratives on Identity & Belonging 

BRAGA 

12 Youngsters / Sports for Inclusion Campaign & Portraits Exhibition on Identity & Belonging 

VILA VERDE 

39 Youngsters / Sports for Inclusion Campaign & Portraits Exhibition on Identity & Belonging 

SANTA MARIA DA FEIRA 

276 Youngsters / Portraits Exhibition & Education Activities on Identity & Belonging  

TORINO 

24 Youngsters / Portraits Exhibition on Identity & Belonging 

REGGIO EMILIA 

18 Youngsters / Portraits Exhibition on Identity & Belonging 

MODENA 

6 Youngsters / Education Activities on Identity & Belonging FOCUS Nurseries & Kindergarten 

PONTEDERA 

14 Youngsters / Portraits Exhibition on Identity & Belonging 

LUBLIN YOUTH SUMMIT 

49 Youngsters / Manifesto Youth for Diversity & Critical Thinking 

T14.2 Social Media Communication Campaign (ONLINE) 

LANDING PAGE 

In order to maximize visibility and showcase the wide range of activities realized under the umbrella of 
BE Everything BElong Communication Campaign, a dedicated landing page was created with original 
contents developed with the support and engagement of each city and cities network. 

www.icei.it/be-everything-belong 

As the Be Everything BElong Awareness-Raising Campaign involved hundreds of young activists in 16 
European Cities who - literally - put their faces in the attempt of imagining a more inclusive society and 
fighting rumours and discriminations, portraits of young people were published together with the photos 
of the cities activities realized at local and international level. 

Each city described the local awareness raising initiatives realized and wide visibility was given also to 
the final conference and exhibition that took place in Sweden. 

SOCIAL MEDIA COMMUNICATION 

Communication Campaign was realized mainly on digital channels, in particular social media, including 
Instagram, Facebook, YouTube and LinkedIn. 

All partners and cities were engaged in spreading messages and tagged each other in order to maximize 
coverage and viral effect. Thanks to common visuals and coordinated contents, the campaign was 
coordinated and integrated on the different media, maintaining its unity and coherence. 

Hereafter, the BE Everything BElong Communication Campaign coverage so far: 

ICEI 

Facebook 

www.facebook.com/iceimilano/posts/pfbid02U2jP9XcUELJe4vgaLD1BAbn4f4TfAGq4AD8aHYR7UpuL
p5gp5Da1jHsZVRXm64PJl 

www.facebook.com/iceimilano/posts/pfbid0ESfxJJLvYgRE5VVUrVow7xU8EJnApscupXRgchFM8dwe
LG1bDqjXKYow9UnwcomWl 

www.facebook.com/reel/398968102950543 

http://www.icei.it/be-everything-belong
http://www.facebook.com/iceimilano/posts/pfbid02U2jP9XcUELJe4vgaLD1BAbn4f4TfAGq4AD8aHYR7UpuLp5gp5Da1jHsZVRXm64PJl
http://www.facebook.com/iceimilano/posts/pfbid02U2jP9XcUELJe4vgaLD1BAbn4f4TfAGq4AD8aHYR7UpuLp5gp5Da1jHsZVRXm64PJl
http://www.facebook.com/iceimilano/posts/pfbid0ESfxJJLvYgRE5VVUrVow7xU8EJnApscupXRgchFM8dweLG1bDqjXKYow9UnwcomWl
http://www.facebook.com/iceimilano/posts/pfbid0ESfxJJLvYgRE5VVUrVow7xU8EJnApscupXRgchFM8dweLG1bDqjXKYow9UnwcomWl
http://www.facebook.com/reel/398968102950543
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www.facebook.com/iceimilano/posts/pfbid02fmf2wAPGccUuv6DTb5ZXCCKjsySbCunKb5KSJyUakPe
bMbtzr7vjBkRtXXCHnoVtl 

www.facebook.com/iceimilano/posts/pfbid02m2TkLorFh7hHcbtk4UKdT34iYtcoRanXsD2LppJEKoBTY
t98y4uF1KyvBg7vQnJZl 

www.facebook.com/iceimilano/videos/-scopri-il-potere-dellinclusione-ti-presentiamo-il-progetto-net-
idea-unopportuni/2666485813520122/ 

www.facebook.com/iceimilano/posts/pfbid02mrBndNfmPWesi5bjhd2jA4qZieGpx4aqLrcouJMk3fNAvoz
nPJ39FNUZPzdJaMDml 

www.facebook.com/iceimilano/posts/pfbid02kGEQJjBXhisXMc3FRBuEt5uM95d6aXch5yfLEEpLBLk7z
avuWzWjRj9cyxQpanbXl 

www.facebook.com/reel/1599157964208362 

www.facebook.com/reel/723289723212556 

www.facebook.com/reel/2144872389201266  

www.facebook.com/reteitalianacittadeldialogo/posts/pfbid03gyR6s42dLNSjmeWDZozCmcdWTiNPQ1
8uZ9rzR7hukichQ2YZqexv6x6PRwR9qz4l  

www.facebook.com/reteitalianacittadeldialogo/posts/pfbid038L4hxZHHRc2CcMForwrc3f4wLh1agLNH
AtNyw2mA7g57cn266YqSybQGEQHSqAnnl  

www.facebook.com/reel/424039687238454  

www.facebook.com/reteitalianacittadeldialogo/posts/pfbid0s49r7jmfvUf8LJMSLqRYPkBBrbXWZ5NNd
BpGufnbauKMHRRartxxambAmhZdEDuTl  

www.facebook.com/reteitalianacittadeldialogo/posts/pfbid02iG2q169KvH4LqqGQpkuDeT9rFzr1hFLkN
LzJ93mueSGF7DXzKv89fNmnFM573oprl  

Instagram 

www.instagram.com/p/C5qWLaVqAC3/ 

www.instagram.com/p/C50owzLKq_l/ 

www.instagram.com/p/C523HayItu3/?img_index=1  

www.instagram.com/p/C55aeMVOCim/?img_index=1  

www.instagram.com/p/C6G1Jc-xLhi/ 

www.instagram.com/p/C6JuLK2O2A_/?img_index=1  

www.instagram.com/p/C6WHyb6qcDD/?img_index=1  

www.instagram.com/p/C6WNp3tKqIu/  

www.instagram.com/p/C6YWOYTq1D0/?img_index=1  

www.instagram.com/p/C6YyscFK25t/?img_index=1  

You Tube 

www.youtube.com/watch?v=FGjCYLXATLY  

PUNTO ZERO / COMMUNICATION AGENCY 

http://www.facebook.com/iceimilano/posts/pfbid02fmf2wAPGccUuv6DTb5ZXCCKjsySbCunKb5KSJyUakPebMbtzr7vjBkRtXXCHnoVtl
http://www.facebook.com/iceimilano/posts/pfbid02fmf2wAPGccUuv6DTb5ZXCCKjsySbCunKb5KSJyUakPebMbtzr7vjBkRtXXCHnoVtl
http://www.facebook.com/iceimilano/posts/pfbid02m2TkLorFh7hHcbtk4UKdT34iYtcoRanXsD2LppJEKoBTYt98y4uF1KyvBg7vQnJZl
http://www.facebook.com/iceimilano/posts/pfbid02m2TkLorFh7hHcbtk4UKdT34iYtcoRanXsD2LppJEKoBTYt98y4uF1KyvBg7vQnJZl
http://www.facebook.com/iceimilano/videos/-scopri-il-potere-dellinclusione-ti-presentiamo-il-progetto-net-idea-unopportuni/2666485813520122/
http://www.facebook.com/iceimilano/videos/-scopri-il-potere-dellinclusione-ti-presentiamo-il-progetto-net-idea-unopportuni/2666485813520122/
http://www.facebook.com/iceimilano/posts/pfbid02mrBndNfmPWesi5bjhd2jA4qZieGpx4aqLrcouJMk3fNAvoznPJ39FNUZPzdJaMDml
http://www.facebook.com/iceimilano/posts/pfbid02mrBndNfmPWesi5bjhd2jA4qZieGpx4aqLrcouJMk3fNAvoznPJ39FNUZPzdJaMDml
http://www.facebook.com/iceimilano/posts/pfbid02kGEQJjBXhisXMc3FRBuEt5uM95d6aXch5yfLEEpLBLk7zavuWzWjRj9cyxQpanbXl
http://www.facebook.com/iceimilano/posts/pfbid02kGEQJjBXhisXMc3FRBuEt5uM95d6aXch5yfLEEpLBLk7zavuWzWjRj9cyxQpanbXl
http://www.facebook.com/reel/1599157964208362
http://www.facebook.com/reel/723289723212556
http://www.facebook.com/reel/2144872389201266
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid03gyR6s42dLNSjmeWDZozCmcdWTiNPQ18uZ9rzR7hukichQ2YZqexv6x6PRwR9qz4l
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid03gyR6s42dLNSjmeWDZozCmcdWTiNPQ18uZ9rzR7hukichQ2YZqexv6x6PRwR9qz4l
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid038L4hxZHHRc2CcMForwrc3f4wLh1agLNHAtNyw2mA7g57cn266YqSybQGEQHSqAnnl
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid038L4hxZHHRc2CcMForwrc3f4wLh1agLNHAtNyw2mA7g57cn266YqSybQGEQHSqAnnl
http://www.facebook.com/reel/424039687238454
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid0s49r7jmfvUf8LJMSLqRYPkBBrbXWZ5NNdBpGufnbauKMHRRartxxambAmhZdEDuTl
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid0s49r7jmfvUf8LJMSLqRYPkBBrbXWZ5NNdBpGufnbauKMHRRartxxambAmhZdEDuTl
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid02iG2q169KvH4LqqGQpkuDeT9rFzr1hFLkNLzJ93mueSGF7DXzKv89fNmnFM573oprl
http://www.facebook.com/reteitalianacittadeldialogo/posts/pfbid02iG2q169KvH4LqqGQpkuDeT9rFzr1hFLkNLzJ93mueSGF7DXzKv89fNmnFM573oprl
http://www.instagram.com/p/C5qWLaVqAC3/
http://www.instagram.com/p/C50owzLKq_l/
http://www.instagram.com/p/C523HayItu3/?img_index=1
http://www.instagram.com/p/C55aeMVOCim/?img_index=1
http://www.instagram.com/p/C6G1Jc-xLhi/
http://www.instagram.com/p/C6JuLK2O2A_/?img_index=1
http://www.instagram.com/p/C6WHyb6qcDD/?img_index=1
http://www.instagram.com/p/C6WNp3tKqIu/
http://www.instagram.com/p/C6YWOYTq1D0/?img_index=1
http://www.instagram.com/p/C6YyscFK25t/?img_index=1
http://www.youtube.com/watch?v=FGjCYLXATLY
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Instagram 

www.instagram.com/p/C4vRY2ONXMV/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS
8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPc
k3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1  

www.instagram.com/p/C5243dVNnfu/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8G
Hxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3d
ITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1  

www.instagram.com/p/C58Ikj4twvX/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GH
xdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dI
TAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1   

LinkedIn  

www.linkedin.com/company/-puntozero/posts/?feedView=all 

www.linkedin.com/company/-puntozero/posts/?feedView=all  

www.linkedin.com/company/-puntozero/posts/?feedView=all  

The links of the posts and articles published by the other partners and cities involved are included in the 
deliverables related to Awareness-Raising & Final Conference.  

PRESS COVERAGE 

Press coverage and visibility was one of the objectives of this project campaign. A coordinated plan 
involving all the cities and partners was studied by ICEI together with a PR Agency to involve and engage 
third party media such as press/journalists, influencers and digital channels. 

We had two steps activities. A wide coverage was given to local BE Everything BElong exhibitions and 
initiatives, especially driven by cities/partners through local press, presenting the projects and the values 
behind it. 

Moreover, in preparation to the final event coverage, a press release was created and distributed by a 
PR Agency in strict coordination with ICEI, one week before the final event, describing the project and 
anticipating the content of the final conference and the public installation. A Press Kit was prepared and 
shared, including photos of the local installations and the BE Everything- BElong visuals/logo. 

The press release was distributed by ICEI in Italian and English to all cities/partners. 

On the day of the public installation and opening of the exhibition a wide range of high-quality materials 
(videos and photos) were made and collected, a video showcasing the event and a selection of photos 
were edited and shared through the Press Kit. 

A new press release was then sent the day after event, with the updated press kit, to all partners/cities 
and to journalists/influencers contact list. The PR Agency started a recall started to maximize coverage 
while tracking results and content quality. 

Here you have the Press Review so far: 

FUTURA NEWS 

https://futura.news/flashmob-sostenuto-da-jr-in-nome-di-inclusione-e-appartenenza-europea 

ANSA 

www.ansa.it/piemonte/notizie/2024/04/19/be-everything-belong-in-16-citta-europee-flashmob-con-
jr_e6d595c4-d3ad-4fe0-912a-47eda9083240.html 

www.ansa.it/sito/notizie/cultura/arte/2024/04/19/be-everything-belong-in-16-citta-europee-flashmob-
con-jr_fe785138-03ca-42f1-92d0-a03fc1d9efe9.html  

http://www.instagram.com/p/C4vRY2ONXMV/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C4vRY2ONXMV/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C4vRY2ONXMV/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C5243dVNnfu/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C5243dVNnfu/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C5243dVNnfu/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C58Ikj4twvX/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C58Ikj4twvX/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.instagram.com/p/C58Ikj4twvX/?fbclid=IwZXh0bgNhZW0CMTAAAR2Q20bLe46WLsNkboZS8GHxdk3wMpfRI42TrSJk0tMMfraZ6gdhUqFiPU4_aem_ARBhe13i8PI67VR5BqGrYuyWRiHVJOqSPck3dITAISr8e6iTqFnHYRSzSsiyURjizUmyIJTgWj166dggQK8NmcYQ&img_index=1
http://www.linkedin.com/company/-puntozero/posts/?feedView=all
http://www.linkedin.com/company/-puntozero/posts/?feedView=all
http://www.linkedin.com/company/-puntozero/posts/?feedView=all
https://futura.news/flashmob-sostenuto-da-jr-in-nome-di-inclusione-e-appartenenza-europea/
http://www.ansa.it/piemonte/notizie/2024/04/19/be-everything-belong-in-16-citta-europee-flashmob-con-jr_e6d595c4-d3ad-4fe0-912a-47eda9083240.html
http://www.ansa.it/piemonte/notizie/2024/04/19/be-everything-belong-in-16-citta-europee-flashmob-con-jr_e6d595c4-d3ad-4fe0-912a-47eda9083240.html
http://www.ansa.it/sito/notizie/cultura/arte/2024/04/19/be-everything-belong-in-16-citta-europee-flashmob-con-jr_fe785138-03ca-42f1-92d0-a03fc1d9efe9.html
http://www.ansa.it/sito/notizie/cultura/arte/2024/04/19/be-everything-belong-in-16-citta-europee-flashmob-con-jr_fe785138-03ca-42f1-92d0-a03fc1d9efe9.html
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REGGIO 2000 

www.reggio2000.it/2024/04/18/sabato-in-citta-eccoci-modena-citta-interculturale/  

COMUNE DI MODENA 

www.comune.modena.it/salastampa/archivio-comunicati-stampa/2024/4/modena-citta-interculturale-
201ceccoci201d-in-piazza-grande  

EVENTI 

www.eventi.news/be-everything-belong-in-16-citta-europee-flashmob-con-jr 

GENERAZIONE MAGAZINE 

https://generazionemagazine.it/be-everything-belong-una-grande-azione-collettiva-internazionale-di-
arte-pubblica-supportata-da-jr  

GENERAZIONE STORIE 

www.instagram.com/stories/generazione/3353401128291459166?utm_source=ig_story_item_share&i
gsh=bDFiOWxqOGQwc3pm 

ARTRIBUNE 

www.artribune.com/arti-visive/arte-contemporanea/2024/04/svezia-130-ritratti-centro-culturale-jr/  

GONEWS 

www.gonews.it/2024/04/29/progetto-net-idea-la-fase-finale-con-la-presenza-di-pontedera/ 

Moreover, we had:  

- Stories on TORINO GIOVANI  

 

 
 

 

http://www.reggio2000.it/2024/04/18/sabato-in-citta-eccoci-modena-citta-interculturale/
http://www.comune.modena.it/salastampa/archivio-comunicati-stampa/2024/4/modena-citta-interculturale-201ceccoci201d-in-piazza-grande
http://www.comune.modena.it/salastampa/archivio-comunicati-stampa/2024/4/modena-citta-interculturale-201ceccoci201d-in-piazza-grande
http://www.eventi.news/be-everything-belong-in-16-citta-europee-flashmob-con-jr
https://generazionemagazine.it/be-everything-belong-una-grande-azione-collettiva-internazionale-di-arte-pubblica-supportata-da-jr/
https://generazionemagazine.it/be-everything-belong-una-grande-azione-collettiva-internazionale-di-arte-pubblica-supportata-da-jr/
http://www.instagram.com/stories/generazione/3353401128291459166?utm_source=ig_story_item_share&igsh=bDFiOWxqOGQwc3pm
http://www.instagram.com/stories/generazione/3353401128291459166?utm_source=ig_story_item_share&igsh=bDFiOWxqOGQwc3pm
http://www.artribune.com/arti-visive/arte-contemporanea/2024/04/svezia-130-ritratti-centro-culturale-jr/
http://www.gonews.it/2024/04/29/progetto-net-idea-la-fase-finale-con-la-presenza-di-pontedera/
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- Stories on GENERAZIONE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

- Stories on INSIDEOUT 

 

 

 

 

 

 

 

 

 

 

 

More articles and visibility are planned in May 2024 by the different media engaged, included Inside Out 
Platform. 

BE EVERYTHING - BELONG FINAL EVENT & EXHIBITION 

In all the 16 European Cities of NET-IDEA, Photovoice Workshops & Photo Shooting Sessions were 
developed following the concept of identity and the construction of a new sense of belonging based on 
the positive value of diversity, the culture of anti-discrimination and the right to inclusion were reflected 
upon.  

Within these paths of reflection and empowerment, local awareness-raising events with citizen impact 
were designed, where portraits became the tool to give voice to the needs of the community, while at 
the same time testifying to the pride of being part of a diverse and barrier-free society.  



EU Grants: Event Description Sheet (CERV): V1.0 – 01.04.2022 

11 

 

After a series of temporary and itinerant exhibitions and installations that have carpeted iconic buildings 
and public spaces in the communities involved, the exciting portraits of the BE Everything BElong 
Awareness-Raising Campaign arrived in Botkyrka, a city south of Stockholm (Sweden). 

132 Portraits (measuring 90 x 130 cm) of Young Activists were hung on the walls of the Hallunda Folkets 
Hus, one of Sweden's largest cultural centres located in the city of Botkyrka, near Stockholm, which has 
become a worldwide model for good practices in social inclusion and interculturalism. 

It was an exciting moment, in which a large mosaic will be put together with the faces of the dozens of 
activists who work every day to create a new sense of belonging and to transform the cities they live 
into places without barriers. It was a moment in which art will give voice to the promoters of change. 

Exhibition was opened at the presence of the mayor of Botkyrka, after a speech held by local authorities, 
partners and a delegation of the young participants. 

Professional video makers and photographers were engaged to collect videos and photos of all the main 
moments of the initiative, orchestrating together with ICEI and the communication agency all the different 
steps of the collective installation.  

Video interviews with partners, cities and youngsters took place during whole day to collect emotions, 
thoughts, reflections, key learnings about their journey during the whole project. 

The day immediately following the installation, a selection of the best materials was checked, edited, 
packed and sent to Inside Out for publishing, to the cities and partners for dissemination and to the press 
for maximizing the coverage.  

HERE is the link to the 'BE Everything BElong' Page on Inside Out 

 

 

HISTORY OF CHANGES 

VERSION PUBLICATION DATE CHANGE 

1.0 01.04.2022 Initial Version (New MFF). 

   

   

 

https://www.insideoutproject.net/en/explore/group-action/we-are-100-us-and-we-belong-here

